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2018-19 suggested social media template wording for NCAA Division II student-athletes, institutions and conferences. 
FACEBOOK
<CONFERENCE OR INSTITUTION> is a proud supporter of @MakeAWish America, helping to grant life-changing wishes for kids in our local community. Since 2003, @NCAADivisionII has been a valued national sponsor of Make-A-Wish and has raised more than $5.3 million to help grant more than 660 wishes for children battling critical illnesses around the country. Learn more at http://ncaadii.wish.org/. 
Photo: MAW_NCAA_Facebook_Post_Cobrand_1, MAW_NCAA_Facebook_Post_Support_1 through …_Support_3
TWITTER

<CONFERENCE OR INSTITUTION> is a proud supporter of @MakeAWish, helping to grant life-changing wishes for kids in our local community. Since 2003, @NCAADII has raised more than $5.3M for Make-A-Wish, granting more than 660 wishes! Learn more: http://ncaadii.wish.org/. 
Photo: 
MAW_NCAA_Twitter_Post_Support_1 and …_Support_2
INSTAGRAM

<CONFERENCE OR INSTITUTION> is a proud supporter of @MakeAWishAmerica, helping to grant life-changing wishes for kids in our local community. Since 2003, @NCAADII has been a valued national sponsor of Make-A-Wish and has raised more than $5.3 million to help grant more than 660 wishes for children battling critical illnesses around the country. Learn more at http://ncaadii.wish.org/.
Photo: MAW_NCAA_Instagram_Post_Cobrand_1, MAW_NCAA_Instagram_Post_Support_1 and …_Support_2
